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with Robin Samora
MarkeCng for CreaCves Show
at IntNetworkPlus.com
Announcer:
Turn your hobby and freelance work into a proﬁtable business! Make your markeAng easier
by applying the strategies of experienced entrepreneurs and have more Ame to do the work
you love. You are listening to the MarkeAng for CreaAves show with your host Marina
Barayeva.
Marina Barayeva:
Hi everyone. This is Marina Barayeva. Welcome to another episode of MarkeAng for
CreaAves show. In this episode, we gonna talk about free PR strategies that you miss as a
creaAve entrepreneur.
One thing is that of course you want to get some extra promoAons. But another one is I
know that you don’t want to jump to one more thing that you will start and give up on.
So besides of that these PR strategies are free, we’ll menAon many that are easy to
implement.
Also, if you have any other topics that you want us to discuss on the show feel free to send
me an email to marina@intnetworkplus.com.
Our special guest today is Robin Samora.
Small business markeAng and PR expert, Robin teaches small business owners how their
brands can command a+enAon in a noisy, crowded marketplace.
Thorough her speaking, consulAng and mentoring, she helps clients ﬁnd their ideal
prospects, form valuable relaAonships and turn followers into loyal customers and raving
fans.
She uses social media, email markeAng, speaking and free publicity strategies to enhance
credibility, reputaAon and leadership posiAon — even without a PR budget.
Hi Robin. Welcome to the show. How are you doing today?
Robin Samora:
I'm doing very well. Thank you for having me, Marina.
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Marina Barayeva:
That's fantasAc to have you here. Robin, please share with us your entrepreneurial story.
Robin Samora:
Absolutely. Both of my parents actually, Marina, were entrepreneurs. So we grew up as
children listening to business stories and challenges and successes at the kitchen table.
I worked with my dad. He owned a recording studio and did so many diﬀerent types of small
businesses that it just seemed that it was natural to me.
When I went to college I studied PR and public communicaAon, being able to study the ways
to inﬂuence, to market, and to adverAse. I did that for a while. Then started a few small
businesses. Some varied.
Through the years I was a licensee for major league baseball. I worked at what is now Xﬁnity
many, many years ago. Started actually interning. I was an intern as a producer in the video
producAon department and eventually worked my way up, leZ a few Ames, but came back
and became the promoAons manager.
AZer that, I was so busy actually doing so much diﬀerent promoAon work and PR work for
some major cable television staAons that I had a woman cold-called me, and I'll never forget
this, and I said, "yes, I need some help." We had an event that was coming up for shark week
and I said, "Yo, come help me."
Eventually what happened was I bought her business. Now, 19 years later I'm here with my
business called Partner PromoAons and my brand is robinsamora.com. So, I put together all
kinds of... took all my corporate experience and started my own business for small business
markeAng.
I'm helping business owners, experts, creaAves, entrepreneurs, build their business, boost
their brand, and make sure that they're making some good money doing what they love to
do.
Marina Barayeva:
That's what we want. Do what we love to do.
Robin Samora:
Exactly.
Marina Barayeva:
That's interesAng. I saw some of your materials you are really pro in PR. There are many
strategies to market a creaAve business and some methods are paid, but there are also
many free PR strategies which bring results.
Can you share with us eﬀecAve free PR strategies that we can apply to our businesses?
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Robin Samora:
Absolutely. Some can be, Marina, honestly, as simple as creaAng an email signature for your
mobile phone that says what you do with your contact informaAon.
It can be in your regular email that you send out on a daily basis. You can include your social
media. You can include... say you wrote a book, you could have links to a free chapter, a
YouTube latest video.
That's something that's so easy. You could Ae in with diﬀerent days. Say it's naAonal Pastrami
Day or something like that. You ﬁnd out about something like that on a site called
naAonaldaycalendar.com. That's naAonaldaycalendar.com.
There're ways that you could use expert's sites like quora.com, Q-U-O-R-A.com. You can get
yourself noAced by signing in, looking at your own topic and answering quesAons that
people want to know about your experAse.
You get free publicity that way, and you also, the added beneﬁt is that you'll be able to see if
your compeAAon is there.
You always want to keep your eyes out for opportuniAes where you can stand out in a
crowd, but you really don't have to spend tons of money.
In fact, I'm new to the NaAonal Speakers AssociaAon, but what I do is a part of my talk
series, speaker series is talking about how to promote your brand or your business even
without a PR budget.
So it's not just about social media, but it's also about using other kinds of strategies,
whether they're online or oﬄine to get your brand noAce because that's basically what it's
all about.
You could stay at home in your yoga pants and you can work on your brand behind the
scenes, but it's also important to be out front networking in front of your target audience
because you are your brand 24/7 and people like to do business with a human.
Marina Barayeva:
Wow. Right away you give us three things. We can leverage our email signature or the
signature on our mobile phones. We can use naAonal days and we can use Quora. Can you
tell us a li+le bit more about that?
For example, if we want to use our signature and you menAoned that we can add the link to
our books or videos or whatever, some people think that it's not necessary to include too
much informaAon there. What do you think is necessary there?
Robin Samora:
I always think that if you're going to be emailing... I don't know, how many emails do you
respond to a day? 100? SomeAmes more. Really depends. A lot is junk mail. So you want to
have a special email for all signups and junk. That doesn't have to be junk mail, but there is a
lot of junk mail.
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What I suggest is that you always have your name, you always have your phone number, a
way to contact you and then some feature like a tagline.
For example, on one of my email signatures from my phone, I use a quote "Don't be the best
secret in town." For my regular email, I might include links. I have a download copy of 27
ways to... I think it's called 27 ways to get free press or something like that to be a media
darling.
You can change those up so they could go to a parAcular landing page. You could oﬀer
freebies. You can oﬀer a starter video series on how to paint, how to promote your brand
through creaAng avatars or how to create your brand using PowerPoint presentaAons and
turning them into books.
It's whatever you want to do and you want to test it to make sure that whatever you're
oﬀering is something that's of value. Because the way that we build a base of raving fans is
to create value so that people like, know, trust and believe in you not just see you.
It's a process. It's not all done overnight. You always want to be working so that people
you're in front of your correct, the right target audience and you keep deﬁning it more and
more.
A lot of entrepreneurs and small business owners make the mistake "Oh, everybody is my
target market." Well, that is not right. You want to absolutely deﬁne your target market.
Whatever strategies you are going to be using for these free PR ways or ways to promote
your brand, you want to make sure that they're going out to your target market.
But also they have to be readily seen by journalists and the press because they're the ones
that ulAmately the inﬂuencers you are going to be want to get in front of so that they'll
cover your story.
So you have two markets, actually, we'll talk about it that way: you have the press that
you're trying to impress and let them know that you're an expert, you're a resource, and
then you also have your target market where you're trying to build your business so that
material has to be good for both of them. It's how you posiAon your brand.
Marina Barayeva:
And when you talk about the naAonal days, how can we align our brands to the naAonal
days? Do you mean those are Mother's days or naAonal holidays or what you're talking
about?
Robin Samora:
It's called naAonaldaycalendar.com. It's really a cool site. It's maybe take your pet, take your
dog to work day. So, say that is an actual holiday. On this site called naAonal day calendar,
you'll be able to go on it and see there might be a day that aligns with your business.
For example, say you're a dog walker and there's something called naAonal pet day sijng or
something like that. You can align with that in your markeAng, whether it's through email,
whether it's through social media. So you want to always jump at a cost just
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like you have Instagram and hashtags, this is an actual day or an event or a week or a month.
I have a doctor, for example, that's a client and we want to align with diﬀerent hashtags or
diﬀerent days that align with his community, with the press, with people that are all
following the same cause.
It's a great way to align your brand in a way that's already established. We always want to try
to piggyback, we don't call it necessarily parasiAng or newsjacking, but it's kind of similar.
You want to make sure that you're aligning with already an established group or community.
Because it just makes it so much easier than starAng from scratch.
Marina Barayeva:
InteresAng. When you talk about Quora, how can we get a+enAon there? Because we can
answer the quesAon, but we don't want to be too promoAonal and just tell everybody "Oh,
here is I'm so cool and my business," but we want to be helpful in one way, but in another
way, we want to bring people to our business.
Robin Samora:
I feel pre+y strongly about helping people. The point of being in business is, of course, we're
going to make money and of course it's doing something that we love, but it's also the point
of being of service.
Whenever you're of service people will ﬁnd it's an a+racAve quality. You're not always like a
taker. You want to give, give, give. And that's important also in our social media strategy
where maybe 80-90% of what we do is sharing other people and 10% is promoAonal.
Similarly on Quora. You’re really just establishing your experAse, you're establishing your
leadership posiAon and lejng other people know through your answer your persona online,
your brand personality, your experAse that you are an expert.
Then you're also observing. If, for example, they were a digital markeAng or a PR quesAon
that I was responding, I would also look at all the people that are asking quesAons.
Because those people could potenAally can be clients, they could be part of the audience,
they could be joint venture partners, they would be people that you might want to align
with because they're in your space.
You're always keeping your eyes open for opportuniAes to connect with people. Because
connecAng and referring and connecAng your group together is a great way to establish this,
like, know, trust and belief factor because that's criAcally important.
Marina Barayeva:
What other free PR strategies can we use?
Robin Samora:
We have online strategies. There are so many. At the end of this podcast, what I'd love to do
is to have everybody pick up this great download called 50 Ways to Market your Small
Business on a Dime, but let's just talk about oﬄine for a minute.
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We have Meetups. A lot of people don't really recognize Meetups as a fantasAc strategy to
gather a group of like-minded people.
You could either start your own Meetup or you could, for example, join another Meetup.
In one parAcular case, I was having an event, that's another one we'll talk about, but they're
sort of in the same genre, I had a Meetup called A GraAtude Meet Up. I was having it around
Thanksgiving and I had developed 50 ways to be grateful.
What happened was, I put it out, I started a Meetup and I think, and you could double check
this, everybody, don't take my word for it because the Ames might have changed, but for
example, I think you get your ﬁrst month for free.
What happened was I established this group called this Meetup group of graAtude and
within like three or four days I had people that were interested in coming to my event. I had
a corporate sponsor. And what happened was that I had actually a reporter, they want you
to come and they wanted to ﬁlm it so that they will looking for keywords.
That's why it's so important for small business owners to know what their keywords are, to
know what their niche is exactly.
It was around before Thanksgiving Ame in this producer found me on Meetup and wanted
then to come and shoot some video. It ended up that they had something else more
important and that don't take that as a bad way, this does happen all the Ame in the TV
world, but it was great that she saw me on Meetup and I said to myself, "Wow, this is was
the ﬁrst Ame that ever happened."
Because I was tesAng it as a PR strategy. But I said, "Wow, that's really great." With Meetups,
you can build your list, you can build yourself as a micro inﬂuencer. Because micro
inﬂuencers have a lot of credibility and people follow them because that they believe that
their leaders.
All of these things that we're doing here, all of these free PR strategies are helping to
increase your experAse, your posiAoning, leadership, credibility, reputaAon, they're all
working and that they help raise you to the top so that you'll be able to posiAon your brand
in a bigger, bolder way and more people will pay a+enAon to you.
If you're being honest and sincere and authenAc, and you're in the giving mode because it's
the giving mode, I truly believe that makes a very big diﬀerence. You're smart - of course.
You're accomplished - yes. You know your stuﬀ - yes. But you're also willing to help others.
It's not all about just money. It's about being of service. I believe that that's a pre+y
important part of being in business and building your brand because you, your brand,
wherever you go. And this funny expression that if you leave the room what 10 people say
about you, that's your brand.
Marina Barayeva:
How would you recommend people to grow their authority and experAse in the community
with free PR strategist?
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Robin Samora:
We're not really talking about blogging because that's a whole podcast onto itself, but I'll
give you some things that I did a talk yesterday on social branding, but the principles are sAll
pre+y much the same.
You want to get your name out there. You want to do blogging. You want to be on selected
social media that you actually like and will use.
You want to connect online and oﬄine networking. You want to join groups. You want to be
in front of your target audience. You might want to consider speaking engagements because
for me speaking engagements really opened up a whole new area.
I was in person. Because in person my brand might be similar to online, but in person,
people actually get to see me, get to talk to me. I like to walk the room. I like to have fun. I
like to make people laugh.
It's a way for them to get to know me. So that builds my experAse. What other people say
about me is important. Reviews or Google reviews for some people or reviews on LinkedIn
or reviews on their Facebook page. All these strategies, pre+y much are free.
Being on a podcast is another way. And taking the podcast, gejng the notes and then
turning that into a blog that's important.
Other things that you might want to do would be wriAng arAcles and/or taking your blog
and then making them into arAcles for LinkedIn. Then changing the Atle and making a Ap
sheet and sending that out to your industry publicaAon.
I could go on and on and a lot of these around this pdf that I would love everybody to
download if you're interested. Because they give you a lot of great ideas to think about. It
took me a while to make it. To be able to posiAon your brand.
Because you don't have to have a lot of money, you have to be strategic in what you select.
You have to pick a few ideas on what's best for your brand. What's best for the way that you
want to present your brand personality that's authenAc to who you are.
Because if you're inauthenAc, people can spot a phony a mile away and you don't want to be
one of those phonies because it just backﬁres. You have to be you.
I always say that I'm a recovering perfecAonist when I talk. I say just go for it. You'll make
mistakes, of course, we're human. But once I really embraced that recovering perfecAonist
part of me, I really started to blossom. I like to say "Blossom to awesome."
Just go for it. Pick some things. See what works. See what doesn't. Read a lot. Go online.
There's a YouTube, you can YouTube. There's so much free informaAon, so many great
people out there that you can learn from.
So to be open to it that we're all experts in training, Marina. Every single one of us. There's
no one that knows all the answers. Test it out. Try it. Tweak it. And then see where it goes
from there.
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Marina Barayeva:
Let's stop for a moment on two menAons of you. One, in the beginning, we were talking
about the NaAonal days, holidays, and anything happened in your business. Then you were
talking, that you can send a press release and we can send it to diﬀerent publicaAons. How
would you do it?
Would you write the speciﬁc press release for your event and just send them what is it
about? Or how would you reach media about that?
Robin Samora:
About a speciﬁc event that you were going to be having?
Marina Barayeva:
Event or maybe you decided to celebrate a holiday in special ways and align it with your
business.
Robin Samora:
Let's make an example, so that it was a naAonal pet month (laughter) and you were a pet
store owner, or you were a photographer that specialized in pets, or you're a spiritual healer
that worked with pets, or you were a dog whisperer, or you were a cat behavior specialist or
something like that. Anything that has to do with the pet’s industry.
So, say you were having an event or you were featuring a program or a workshop or you had
a Webinar or you had a drop in or you brought your cat or dog or a bird for photos. What I
would suggest is you want to do online and oﬄine strategies.
So ﬁrst I'm hoping that everybody has a database of all the people that buy their products,
services, are interested in. Because email markeAng, I know we're not going to talk about
that a lot, but email markeAng or having a database of the raving fans or people that want to
ﬁnd out more, so we can again build that, like, know, trust, believe factor, they would be
perfect people that we would tell. So that would be one way.
If we were oﬄine diﬀerent associaAons or diﬀerent meetups or diﬀerent groups that you're
a part of, you can get in on their email blasts or you might want to also have ﬂyers, you could
have postcards, you could do a joint venture.
So, say the pet photographer and the pet store combined forces and to both of their email
list or their fans would be able to do a joint venture and reach out on that.
AddiAonally, you might want to go to a site called Buzzsumo, B-U-Z-Z-S-U-M-O.com. This is
an amazing site. There's a freemium meaning it's free and then there's a paid version.
I write for a digital markeAng agency and I have the paid version, but you go in and you type,
for example, 'naAonal pet day,' say that was naAonal pet month. Or you would ﬁnd out who
would be the inﬂuencers, who are the people that are sharing informaAon about pets.
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Then you would be able to look at it. So you would say, OK, here are the journalists, the
inﬂuences that are wriAng about pets. Then you would go into each journalist. Who are the
people that are in my area?
Then you would look at the people that are sharing and who are these people that are in my
area?
In other words, you can strategically back ended go, or I call it reverse engineering, through
people that are parAcipaAng on social media as well. You can do this all by hashtag, you can
do this by Google.
Google, besides my friend Karen Colby, is my second best friend (laughter). Because you
could ﬁnd out almost anything in the world that you want to ask quesAons for.
Or say like top 25 pet journalists. Top 25 pet journalists in Boston, Massachuse+s. I'm in
Boston, so high from Boston to China. That's great. (laughter)
It really depends. There's a lot of ways to ﬁnd that. You could of course also... there are
online versions of your local newspaper, you have industry groups, you have your
networking groups, you have your Meetups. It takes Ame.
I think I wrote a blog on Robin's Rainmakers, that's the name of my blog and I invite you all
to also sign up for that. I give free markeAng Aps.
It takes some Ame. You don't just have an event like in three weeks, so at least I really like at
least eight weeks, minimum six weeks.
You can throw something together if you have the support of a micro inﬂuencer that can
also promote you.
So, it's not just about you promoAng to your list, it's about other like-minded people that
want to support you and that again, you have this circle of inﬂuence of people that want to
help you and that you will, in turn, help them.
This like the circle of Karma. It's people helping you. Who's in your group? Who can you ask
for help? Because don't ask, don't get. It's a combinaAon of collecAve eﬀorts that don't have
to always cost a lot of money.
And actually, I want to make sure that I say this, I'm not sure Marina, if you're familiar with
Canva, C-A-N-V-A.com. Right.
Marina Barayeva:
I like it.
Robin Samora:
Right. I love it. And when I'm always speaking, I always say, check out Canva. It's free for the
most part. I think I paid a dollar once on some book covers I made. But I love that.
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It's easy. You can take the designs, you can repurpose them, you can use them for social
media covers if you want to do that or you can use them for posts or you can make
infographics.
Although there are be+er sites for Infographics, I'll be honest. There are so many diﬀerent
ways that you can use Canva and then there's Pablo and then there are so many others as
well, but Canva is the one that I'm the most comfortable with.
And I don't have a ton of Ame. I'm busy. I have a virtual assistant who I love to death. I've
never met her in eight years, but she's out in New Mexico and she's my right hand.
You can't do everything. You can start a company by yourself, but you can't build it by
yourself. Not to the level if you really want to establish this lifestyle that you like, that you're
not always in a cubicle working. Because that was a long Ame ago. I'm not there now where,
same book, diﬀerent chapter. You know what I'm saying?
Marina Barayeva:
Yeah. I completely understand that. We need to grow in that.
In your long list, there was another interesAng part which I want to ask you about. You oﬀer
us to be the spies. You say that two weeks and track our compeAtors anonymously on
LinkedIn to get to the inside scoop. How can we do this?
Robin Samora:
Yes. That is correct. One of the ways is you are able to turn in your sejngs, you can go
private. For example, I'll just make something up.
So say you wanted to meet a CEO of a company, but you didn't want to stalk them, cause
people can someAmes see who you are, who's looking at you, so they changed their privacy
sejngs so that they're anonymous.
And what you can do is you can say I wanted to meet the CEO or ﬁnd out how I could meet
the CEO. I might go look, check out the CEO's LinkedIn. Everybody should have a LinkedIn
proﬁle and it should be pre+y robust. I really don't care if you're not in that space. It's like
your business card, your brochure for your business or for your brand.
I don't have a business page. I do have a personal page and I love to hear from you guys
there. But anyway, we go to the CEO. We're on private. We want to ﬁnd out, for example,
what are his chariAes, because most people of leadership have some kind of a charity that
they're aligned with.
I might go check out the charity and then my checkout where is the CEO? Where is he or she
going to be speaking, visiAng, what are they aligned to? And I might meet someone that
way. Because I think that's a great way to a true charity. People believe in it and they're
pre+y open to feedback.
Don't just go and stalk them and then just pound them with messages. (laughter)
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Remember, we always have, even when you connect on LinkedIn, you want to make sure
that you have established some kind of a connecAon.
For example, "Hey, Marina, I was on your podcast and I noAced that we're not connected
here on LinkedIn. I would love to connect here and see how we might help each other. Look
forward to hearing from you. Best, Robin."
Similarly, you want to do that with other people that you've met. Maybe the CEO... this is
the right way to do it with people that you've met already, but the CEO, you could ﬁnd out, is
there an event that's going to be in your area? Who's going to be at the event?
You could also, for example, contact the CEO through LinkedIn, and I recommend this to
actually to college students or to anybody that wants to network at a conference, you go in
and you read about the conference speaker, or you read about the CEO and you would send
them an email, for example, and say the person's name was Anna Smith:
"Hi, Anna. My name is Robin Samora. I recently read your arAcle about 50 Ways to Take Your
LinkedIn to the Next Level Without Sacriﬁcing Your Soul. I really liked it, but I'm not really
sure about what you menAoned about X, Y, and Z. I think it might be this and that, but
anyway, I know that you're coming to this upcoming conference and I'd love to meet you in
person" or "I'd love to say hello."
You don't have to say you want to meet them because they're busy and they don't know
who you are.
Typically, what will happen is if you make this connecAon, people will usually remember you,
as long as you're thoughxul, you're not stalking them. It just is another way to make a
connecAon.
Think about what is a way that... it's like a wriAng to when you're going to be pitching a
guest blogger. You never just jump in with your request. You only say, "I read your arAcle on
X, Y, Z. I really enjoyed it. It really ﬁts my audience. I have similar informaAon."
Or you just menAoned something that they've already done. It just means I read you, I know
you... you don't know them. I read you, I like you, I acknowledge your informaAon and then
slowly lead into pitch the person for the blogger or other or whatever it might be. Does that
make sense?
Marina Barayeva:
Yeah, it's very interesAng. And I think our listeners got new ideas and new insights. Now,
please share with us how can we ﬁnd more about you and more those free PR strategies and
other strategies that we can use in our businesses.
Robin Samora:
Absolutely. Thank you so much, ﬁrst of all for having me. I really appreciate the opportunity.
I just love to help small business owners boost their brand, their business, their income.

11

FREE PR STRATEGIES THAT YOU MISS AS A CREATIVE ENTREPRENEUR
Show notes: h+p://intnetworkplus.com/41
The best way to reach me is my website robinsamora.com. So that's awesome. You can
reach me there, check me out, or you can subscribe to my blog. It's called Robin's
rainmakers.
And when you go to my website, I think there's a li+le place that you can put your name,
whatever. I have total privacy on all that kind of good stuﬀ so everybody knows that.
But I also think that the sheet that we've been talking about, 50 Ways to Market Your Small
Business on a Dime, I'm oﬀering that to anybody that's listening.
Here's the URL. It's robinsamora.com/50-ways. You can download a digital copy there. And
then if you have any quesAons, reach out. Please, become part of my community if you're
interested.
If you're in this area, come hear me speak, or let's just reach out and say hello. Cause I think
that we're all, again, experts in training and there might be lots things that you know that I
don't know. So collecAvely we can all be be+er marketers.
Marina Barayeva:
Thank you so much, Robin. It's been so much pleasure to have you on the show today.
Robin Samora:
Thank you for having me. And I look forward to learning more about you and what you're
doing, Marina.
Marina Barayeva:
Sure. Thank you.
Robin Samora:
OK. take care.
Announcer:
Thank you so much for joining us today. If you are new to the show be sure to subscribe. And
for more markeAng Aps go to the IntNetworkPlus.com where you’ll ﬁnd the answers on the
ho+est topics about how to grow your business. You were listening to MarkeAng for
CreaAves show. See you next Ame.
Get the free guides from Robin Samora:
•

50 Ways to Market Your Small Business on a Dime

Resources from this interview:
•
•
•

Learn more about Robin Samora on robinsamora.com
Check out naAonaldaycalendar.com to ﬁnd the holidays related to your business
Grow your authority by answering the quesAons on quora.com
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FREE PR STRATEGIES THAT YOU MISS AS A CREATIVE ENTREPRENEUR
Show notes: h+p://intnetworkplus.com/41
•
•
•
•
•

Become a member of the NaAonal Speakers AssociaAon
Get together with likeminded people through Meetup
Use Buzzsumo to ﬁnd journalists who write about the topics related to your business
Create graphics and Infographics using Canva and Pablo
Follow Robin on Twi+er, Facebook
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