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EPISODE 32: CREATIVE WAYS TO MARKET YOUR
BUSINESS WITH PERSONAL PROJECTS
with Marina Barayeva
MarkeEng for CreaEves Show
at IntNetworkPlus.com
Announcer:
Turn your hobby and freelance work into a proﬁtable business! Make your markeAng easier
by applying the strategies of experienced entrepreneurs and have more Ame to do the work
you love. You are listening to the MarkeAng for CreaAves show with your host Marina
Barayeva.
Marina Barayeva:
Hi everyone. This is Marina Barayeva. Welcome to another episode of MarkeAng for
CreaAves show. In this episode, we're gonna talk about creaAve ways to market your
business with personal projects.
Guys, this is my favorite topic to talk about. First, we'll pick something that you really want
or like doing and then we'll make it outstanding.
Let's start with a story. Several years ago, I came to my friend, and we were siQng, talking
about everything and we were talking about dreams, and she said "I had a dream to make a
fashion show: the hairstyles and beauAful dresses, music, everything. I always wanted to do
that!"
I was like, "OK, let's do it. "
She was like, "What?!"
"Yeah, let's do it. We can do that!"
And she was like, "OK."
We started thinking right away what we need, how we want to do it. I asked her quesAons. I
brought my ideas because I'm a photographer and how that can beneﬁt both of us, how it
can be interesAng for both of us.
That was a dream for her. And for me I do love diﬀerent creaAve projects, organizing all this
stuﬀ.
So, we started to think about what do we need, who we need and how to do this. We set a
deadline for each of us like three weeks. We needed to ﬁnd a place, we needed to ﬁnd the
models, clothes, come up with ideas for all of these creaAve things and at the end, we
wanted to take pictures, and we're thinking how else it can beneﬁt us at the end.
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Three weeks we were working on this. We were thinking how to make those ideas come
true and there were a lot of challenges. We will talk about that more, but at the end we
made it. We had this fashion show; we had the publicaAon about this and people
remembered that for a long Ame.
For us, that was our creaAve project, the personal project. And this is what you can start
with.
Just also sit with your friend or by yourself with a piece of paper and start thinking about:
What are those ideas you always wanted to do? Even if this sounds so crazy like a fashion
show. I've never done this before, and that's OK.
Magazine publicaAon, write a book, start interviewing people just because you want to have
the podcasts. You want to have your show. You want to have your talk show. Anything.
What is that one thing that you always wanted to do? Or if you don't have these exciAng
ideas, don't have enough creaAvity, think about what would you want for your business or
yourself What people would you like to reach? What would you like to have?
Would you like to have the publicaAon where people would talk about your business, or you
want to create a por_olio? For example, you're a videographer or photographer and you
start from nothing, and you need to create a por_olio.
Or you are switching to the diﬀerent niche. If, for example, I am a portrait photographer and
I would like to shoot the wedding, I will need to have the new por_olio. What else?
Or you'd like to get more wriAngs, more expression for your ideas. And again, another
publicaAon, whether it's online media or oﬄine media. What is that one thing that excites
you the most? Or you want to do videos of yourself? You want to do a short video.
Or you're an actor, and you're looking for some extra work. You can ﬁlm li+le videos and do
those creaAve projects. When you will come to audiAon you will have something
outstanding to show to people, to show to a casAng director or producer. And it's all so
interesAng.
This is the foundaAon. It's the main thing that people miss when they start, but they want to
choose something. You need to have the idea and this idea you should excite you because
when it excites you, you spread the word about this, you will talk about this.
It will be much easier for you. People will feel that you want that and when you will ask for
help, we will talk about this more, people will want to help you because when they feel that
ﬁre in people, they want to be part of something big. They want to...
The life is boring for a lot of people. Let's face it. There's a regular life for most people on the
earth, and they want something diﬀerent in life.
Number one thing which we started with is your idea. Let's pick several.
I will share more about our fashion show. It can be, let's say publicaAon. Or you want to
reach more people. You want to reach speciﬁc people. Maybe these are experts in your
niche, or those are the authoriAes who you maybe want to ask a quesAon or maybe you
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want to get in touch with and then do business together. Then you can get connected with
them and use their mane for markeAng your business.
Maybe it sounds not so good, but it is what it is. SomeAmes we just hang out with the right
people, it grows up your authority in other people's eyes, and it brings you more business.
OK, you got your idea. When we wanted to create our fashion show, we needed to write
down what things we need. It doesn't ma+er that you don't have anything now you just
need to write down what you want to have there, what you need for that.
For that fashion show, we needed models, so we put together 10 to 15 models. We had to
ﬁnd dresses. We needed a venue. We needed the music. We needed to market the show
somehow. So we listed all of those things.
Then we started from the very ﬁrst thing - we needed a place. And we started thinking about
other friends who we know and who either have the place or who have diﬀerent
connecAons. We found one friend who has connecAons with diﬀerent people around the
area. We've done this fashion show in Miami.
And by the way, the Ame when I was there, I was just a few months there. I didn't know
anyone. I knew several people, and all I've done is when to diﬀerent events and knew more
and more people.
We were thinking about one of the friends who my friend knew and who I met in one of the
events. We came to him, and we say, "You know, we want to do a fashion show. We're
Russian girls, we want to do it here, and we just needed help."
We shared with him our idea. And he was like, "OK. I'm working with one guy there, and
they have a restaurant, they have a lounge. And we said, "OK, we need to meet this guy."
Then we started looking for models and closers, and another friend introduces to a designer
who also owns the model agency. She said she's going to provide us the models and clothes,
everything. And we found another DJ who said that he would help us with the music.
Let's say you're going to start your project now. Whether it's going to be an event... So in our
case, it was a fashion show. In your case, it can be... If you want to do an exhibiAon, you can
do a lot of things. For example, if you want to put your art there, whether you are an arAst
or photographer or even the hairstylist.
If you want to put your pictures on the wall in front of other people, there are a few things
you need to think about: you need a venue, you need the place where you want to put it
and you need to think about the place which will either a+ract people if you're going to have
those pieces on the wall for some Ame or where people will be willing to go to visit so you
can a+ract more people and also is that place we will help you to promote your events
somehow, or maybe they work with your audience.
Always think about how you can reach more people and when you come to the place, you
want someone to ask about hosAng the event. Think about what value you can bring to
people. The saying that people have is just, "I don't have money for the event or the
publicaAons or other markeAng promoAons."
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This is the point. This is what we're talking about today. You no need money. It may sound
crazy, but you need maybe a li+le bit of money, get creaAve and think about what value you
can bring to other people.
If you go to the place, yes, they may rent it for a certain amount of money, but what else you
can oﬀer them. Can you oﬀer your services as an exchange? For example, if I would come as
a photographer, I could suggest "I can photograph your place, I can photograph your area, or
I can help you with promoAon of your place."
This is what most areas will accept. If, for example, you have some followings or you have
good connecAons, and you can explain it to the person, to the manager who will talk with
like, "OK, I'm gonna help you to promote your place, but can we host an event here? One of
the evenings when you have nothing here. We'll just bring people here to you." This is one
of the things.
Then OK, let's say we found the place where we want to host our event, then you start
thinking about what other people do you need.
If you need models or you need some entertainment, you can collaborate with other
businesses in your niche and just come, for example, if you're a makeup arAst and you can
cooperate with some hairstylists and do a live show on the stage.
Show how to do the makeup, show how to do the hairstyle, bring some people from the
audience and just do it live right on them. Show them how they can do this.
Let's say you're an arAst and you want to have your exhibiAon, put your art on the walls of
one of the restaurants. You get together with a restaurant manager, you talk to them, and
then you sAll need to market yourself somehow, you need to promote your event.
Why don't you partner, let's say with a drama school and ask them to do a performance that
day? In that case, you will market the event. They will market the event, and that will be
something interesAng to talk about. Right? A restaurant will have some entertainment.
Or you can ask some musicians if they want to perform at your event. You can say that "OK,
we're going to have people there and let's just get together. And to everyone who you come
asking for helping you tell:
What is your idea about?
Why do you do this?
How is it going to be?
And when you tell this, that's why I told you, pick something that you're really excited about
your dream or something, they will be more willing to help you. Especially if you bringing
them something, they're going to be part of the big project, and you will help to market
them too.
The next thing is markeAng of your event. Ask all the members of the... all parAcipants of
the event to promote on their social media, among their friends, invite their friends or
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families, everyone. Bring the crowd altogether. You can ask your close friends and relaAves
to promote your event too. Ask to share with their friends.
You can do some ﬂyers and leave them in the area where your audience, the people who
you want to bring to the event, hangs out.
Or you can create a li+le brochure about that and also a giveaway to people. Everyone who
you meet at the other events during your preparaAons for your event or someone who you
meet even on the street and the coﬀee shop. If you will talk about the project and that will
be interesAng to them, why won't you invite them to your event?
If you're going to have the opening for your event or it's just one-Ame event, ask the venue
if they can provide you meals or you can also collaborate with some restaurants or catering
services so they can bring some food in you'll cross promote each other. In our case, the
restaurant helped us with some food and some snacks.
Basically, we prepared everything. We planned the show. We saw the places. We were
thinking about the decoraAon and everything. We planned the whole program for the
evening, but whatever you do, it's always challenging.
In our case, two days before the show, the woman who promised to give us models and
dresses and helped to promote, she just said, "Oh, you know, my husband and my producer
talk to me many Ames. Nobody does a fashion show within three weeks. I'm sorry we are
out."
Can you imagine what I felt? When she called me I was down. Two days before the show and
we got zero because she said that she's not going to parAcipate. And the big process, the big
part of it: the models and all the dresses were from her, and the preparaAon for the event
was with her models too.
But it is what it is. We had to do something, and we just reach everyone who we could. And
within 24 hours we had all the models we needed, we had the dresses, we knew which
hairstyle we're going to make, we... basically, the few hours before the show, I was ﬁnishing
wriAng the script for my host speech.
That was crazy. That was stressful. But we made it, and that was super cool and very
exciAng.
And when we planned the project, we were thinking how to bring more value to people,
how to give something to community because this is a part which we do in one thing for
ourselves, for maybe some markeAng for something which we wanted to do, but also how
we can bring something to the society.
This fashion show was for a charity. That was right before the Christmas Ame. We collected
money for that, and we supported the local children organizaAon. The whole process, the
whole event, the whole idea was very interesAng. And before our show, we reached a few
media to see if someone can help us to write about us.
Several media posted about the event as an upcoming interesAng thing to do. And one of
the publicaAon gave us the whole spread about the event full of pictures, credits to
everyone.
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The most exciAng thing that even in a few months people saw us and they were like, wow,
that was a cool event. They remembered that they were talking about it.
And this is one of the ideas what you can do. So for example, if you have your events or
whatever projects you're working on, and you want to get some extra exposure to that, then
you can reach some local media and see if they would be interesAng to share your story.
You can write them "Hi, my name is Marina Barayeva. We're going to do this event soon.
We're going to have a stunning fashion show for charity, and we would like to invite you to
be our guest and see if you would be interested to share the story about us."
Some media will say no, but there may be someone who may say yes, and then you'll have a
free markeAng promoAon. Sounds good?
OK, let's come up with another idea. For example, if all you want is just some publicaAons
about you and your business. Having a project and reaching out media is one of the simplest
ways and more interesAng, because in that way you are pitching the publicaAon with the
interesAng story, not just asking them about promoAng your business.
If you would want some exposure for yourself, I would recommend you to get in touch with
some media which with your audience which work with your niche. First, if you want to
publish your arAcles or some of your materials, you can ask them directly. Just send them an
email and say like, "Hi, my name is Marina Barayeva. I would like to get published in your
magazine. Here are my photos and here's the story which I want to apply."
A lot of magazines have submission page, and they accept diﬀerent publicaAons, diﬀerent
stories. Make sure that you read their guidelines so you will follow them and it will be easy
for them to process. And make sure that you looked at the style of the magazine or media
which you want to work with. So you will ﬁt their style.
One of the biggest mistake... what people do is they do not treat anything and send random
emails to people which completely out of what they usually publish.
You want to have some promoAon and get some connecAons, one of the interesAng ways to
get published is to do the roundup posts.
This is one you come up with a quesAon, you can do some interviews, or you can just have
one quesAon and ask diﬀerent authoriAes in your niche, whether they're online authoriAes
or if you want to get in touch with local businesses.
You can just give one quesAon to all of those businesses who work with your audience and
collect their emails, and then you can publish either on your website, or you can reach some
online or oﬄine media and say, "I've done some researchers. I talk to those people, and I
think that will be interesAng for your audience." There's a big chance that they will publish
you.
You can add your answer there too. You can even ask like, "I've ﬁnished this arAcle. Maybe
you can modify it somehow, and you can even publish under your name. It's not necessary
to be my name there, but just keep my answer there."
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So you also get some kind of exposure, and when they publish the arAcle, you tell all of
these people from who you ask the quesAon or who you interview that, "Here's the arAcle.
It got published, thank you so much. I would appreciate some sharing." Or even oken when
people get published, they are willing to share with their social media followers or with their
clients, or if this is the published magazine, they can put it on their table in their oﬃce.
Imagine if you get in touch with 10 people, you'll get published, the whole 10 people will
talk about the arAcle, and they will share. They will share not only their part, but you also
will be there, you also will get noAced.
Then let's say your dream was always to write a book. Maybe you want to express yourself,
but maybe you just want to have a book where you want to share some knowledge with
people and use it for markeAng.
One of the easiest ways, it's again to ﬁnd experts in your niche. You can bring your value, but
it takes a lot of Ame, and not everyone can write a lot and express themselves well, but you
can also reach the experts in your niche and ask them about the topics which you want to
include in your book.
Make sure that you sign the release with them either in the electronic form or wri+en form,
so they allowed you to distribute and reproduce the interview that you had with them.
Another one of my favorite ways to use in markeAng is get connected to inﬂuenAal people
within your niche or with other businesses.
Those are people who are known by many other people. So when you will market yourself,
you can use their name, you can say like, "Oh, I worked with this person," or "I've done the
project for this girl," or "We had an interview with that guy." In a friendly way, "Oh, I had the
interview with them. We just kind of get together and talk about diﬀerent things."
People will know that that business or that person worked with you before, your potenAal
clients will be more willing to work with you. It will be easier for you to sell.
For me personally, the easiest way to start connecAons with those people is just interview
them. For example, this podcast is my other crazy personal project, and I interview a lot of
people here. They are so amazing. It's it sounds like I have a mentor in every area and I share
that with you and bring you value too.
In other ways, you can oﬀer some of your services for free to people who you would like to
work with. It's be+er if you'll search the internet or look for more informaAon about them.
A lot of people have books already, so maybe you've read their book, or maybe you use their
services before. That way you can give some feedback, and it's easier to connect. You can
write them "I read your book. That's fantasAc. I used these Aps, and I like this part. I don't
really agree with this part."
Whatever is an honest opinion on that book, or publicaAon or the project will be more likely
welcomed by the person because they know that you put an eﬀort to learn more about their
stuﬀ. Then, when you ﬁnd out what they need, you can come to them and say, "I'm a big fan
of you, and I would like to just do this project for you. I want to say thank you for what
you've done for people, and that's it."
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It's an amazing way to create the relaAonship, get some names in your por_olio, get
connected to those people. Maybe you'll work on some other projects together. Maybe they
will help you with markeAng your business. Not everyone will do this, but many people sAll
do.
Remember one important thing in life, not everything you can buy for the money and not
always you have to pay for something.
The best way is to ﬁnd what another person wants or need, and that's not always money,
believe me. So here was a lot of informaAon for you today and I encourage you to try one of
them. Or realize one of your dreams.
If you have any quesAons about the process, you get stuck somewhere working on them or
made them come true, just shoot me an email to marina@intnetworkplus.com. I would love
to hear how everything is going with you.
Or leave me a comment under this post at intnetworkplus.com/32. That's all for today. I wish
you good luck with your creaAve projects, your personal projects, and I'll see you next Ame.
Announcer:
Thank you so much for joining us today. If you are new to the show be sure to subscribe. And
for more markeAng Aps go to the IntNetworkPlus.com where you’ll ﬁnd the answers on the
ho+est topics about how to grow your business. You were listening to MarkeAng for
CreaAves show. See you next Ame.
Resources from this interview:
•
•

Learn more about Marina Barayeva on intnetworkplus.com and marinabarayeva.com
Follow Marina on Instagram, Twi+er, Facebook, LinkedIn
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