HOW TO MARKET TO FAMILIES WITH KIDS. A STORY OF THE ILLUSTRATOR ANGELA FERRARI
Show notes: h+p://intnetworkplus.com/10

EPISODE 10: HOW TO MARKET TO FAMILIES
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MarkeAng for CreaAves Show
at IntNetworkPlus.com
Announcer:
Turn your hobby and freelance work into a proﬁtable business! Make your markeAng easier
by applying the strategies of experienced entrepreneurs and have more Ame to do the work
you love. You are listening to the MarkeAng for CreaAves show with your host Marina
Barayeva.
Marina Barayeva:
Hi everyone, this is Marina Barayeva. And welcome to another episode of MarkeAng for
CreaAves show. It’s a Christmas Ame, days when all family gets together. So, I was thinking
about the unique family episode.
How is it going to be related to business? In this episode, we gonna talk about how to
market to families with kids.
When you market to this audience, you market ﬁrst to the parents but your product or
service is for kids. Easy? Not always. Let’s look at the diﬀerent ways to reach your clients and
market to them.
We have the special guest today, who creates and reads the stories for kids Angela Ferrari.
Angela is an arAst, children's book author and illustrator based in Portland Maine. She is also
the creator and host of the Story Spectacular podcast.
She wrote and illustrated three children’s books: Digger’s Daily RouAne, An Extraordinary
Book and What Do You See. Most recently Angela has launched a children’s story podcast
Story Spectacular. The show features original stories and classic retellings.
Marina Barayeva:
Hi Angela, welcome to the show. How are you today?
Angela Ferrari:
I’m so great, Marina. I’m so excited to be here with you.
Marina Barayeva:
That’s amazing.
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Angela, it’s Christmas Ame. Share with us your fairytale. Tell us about yourself. You can even
talk with that voice as you read the stories on your show (laughter.)
Angela Ferrari:
It is: it’s the holiday season.
I’m a children’s podcaster and a children’s book author and illustrator. This week I just
released an episode called Chilly the Snowman about a snowman that comes to life and he
loves to sled and play in the snow. He even does a song and dance called The Snowy Show.
Marina Barayeva:
That’s Christmas Ame.
Angela Ferrari:
It is (laughter.)
Marina Barayeva:
How did you get to podcasAng? Where did you start from?
Angela Ferrari:
It was a long journey. It took me years to get to this point.
I was always a creaAve person and I made my living as a painter for a long Ame. It was
something I was really passionate about and I made a good living oﬀ of but I really wanted
to expand my art. I had so much more to say. I had so many stories in me and it was
something I had wanted to do since I was a child.
A^er some training through a program called Assets for ArAsts, I learned about business
ﬁnance, personal ﬁnance, and markeAng for creaAve entrepreneurs. That gave me the
conﬁdence to take my art to the next level, which was wriAng and illustraAng children’s
books.
Then from there I had to decide, do I go the tradiAonal route of publishing or do I have what
it takes to self-publish? For me I came to the conclusion that self-publishing was the best ﬁt
for me.
With that decision, I also decided that I had to ﬁnd a creaAve way to self-promote my books.
And so, I decided to launch Story Spectacular, a children’s story podcast.
Marina Barayeva:
What’s your main business now?
Angela Ferrari:
My main business is the podcast and the children’s books. Those two things work in synergy
together. I use one to promote the other and vice versa.
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Marina Barayeva:
But you’re sAll doing the illustraAon, right?
Angela Ferrari:
I do that on the side as well, so I’m very busy. It’s really funny how entrepreneurs, they’ll
work 80 hours a week to avoid the typical hour 40-hour workweek. I’m deﬁnitely working all
the Ame but it’s all things that I really enjoy doing.
Marina Barayeva:
How was that switch from painter to illustrator to podcasAng?
Angela Ferrari:
It was really hard. For so long my idenAty was a painter. That was what I was known around
my community as. So when I decided to switch, it was really scary. I thought I was going to
lose a lot of my audience because my clientele completely shi^ed.
It’s been a lot of re growing and choosing to go by a new idenAty now. I’m actually a writer,
an illustrator ﬁrst and a podcaster ﬁrst, and even calling myself an entrepreneur is new for
me too, so I’m excited for this new chapter.
Marina Barayeva:
Who is your main audience now?
Angela Ferrari:
My main audience is parents and grandparents with children, two to ﬁve years old, in their
lives.
Marina Barayeva:
How do you market to them? How do you market to those families with kids?
Angela Ferrari:
First you have to market to the parents and grandparents because they’re the ones choosing
the content for the kids.
I chose to ﬁnd old stories in the public domain that are kind of forgo+en. I chose to give
them an update. The story sAll has the emoAonal core of the original story but is relevant
more for today’s world.
What I like about that is it sparks a memory for the parents and grandparents; they listen,
they get to revisit their childhood but it’s something new and exciAng for the kids in their
lives too. It’s a really nice experience for families together to listen to the content.
Another way I like to market to the parents and kids is that I like to inject a lot of humor, a
lot of music, a lot of creaAve sound design, things that really inspire and ignite creaAvity in
other people.
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Pueng out good content, that’s been a huge step. In markeAng, you want to have a good
product. You want to be solving a problem that people are going to want to listen over and
over again because they enjoy it so much.
Another way that I’ve been markeAng is doing a lot of live events. Any place I can go that’s
going to have parents and kids, I like to show up, volunteer, read books, talk to people, and
get inspired by the kids I’m around.
This Halloween there was a big parade in our neighborhood. I dressed up as my favorite
arAst and I handed out candy with bookmarks a+ached to the candy to promote the show
and overnight got a lot of listeners that way.
Anything I can do in person is my favorite way to market, but of course I’m on social media. I
have a newsle+er. I have a lot of pots on the stove. Each one is contribuAng to spreading the
word.
Marina Barayeva:
Amazing. Now you have the audience already but when you just started to reach out to
those people or if you would like to get more people to your audience, how would you ﬁnd
those people? How would you ﬁnd those families with kids to market to?
Angela Ferrari:
You have to go out into the world. I was going out. The ﬁrst month that I launched I was
guesAng on other people’s podcasts, speciﬁcally other people who were making content for
children. I started out sharing my story with their audience through the podcasAng world
and then going out in person to other schools.
I went to eight schools the ﬁrst month, meeAng with librarians and sharing my books with
the schools, and also going to preschools, daycares. There’s even a li+le restaurant for kids
to play at. I’ve gone to that studio too, hanging up ﬂyers, meeAng with parents and kids. A
lot of it’s in person.
Then once you have those loyal people, they start spreading the word for you too. Especially
when they met you in person, they have the face that goes with the business. I feel like
those connecAons that I’ve made have been so authenAc and people get a lot more excited
about Story Spectacular when they know the person behind it.
Marina Barayeva:
Networking seems like a lot of fun, meeAng new people all the Ame, but some people are
shy. What would you recommend to them? If you would come to the schools or events,
what would you tell them? “I’m an illustrator, can I market myself there?” What would you
do?
Angela Ferrari:
What I try to think about ﬁrst… “When I think of markeAng, I think of giving, especially at the
beginning. It’s all about what problem are you solving and what are you really passionate
about.”
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Even if you’re a shy person, if you have something you’re really passionate about, you’re
going to be a li+le bit more comfortable sharing that with other people. There are a lot of
parts of the business that I’m not great at, it’s not my strength but it’s sAll so important to
the whole collecAve that I know I have to do it and I’ve surprised myself. Like something that
I was afraid of, once you do it a few Ames, you get more comfortable and you end up
enjoying it too.
I would say you have to go for it. The person with the grit, the person that’s going to really
take the Ame to do these steps is the person that’s going to succeed.
Marina Barayeva:
What do you sell now?
Angela Ferrari:
I sell my books. I promote them through my website and on the podcast. I have three books
that came out this year and then I have three more coming out next year as well.
Marina Barayeva:
How does it work? Some people are curious, “Ah, selling online.” You have the podcast and
you’re an illustrator, and you go to events, so where does the selling process go?
Angela Ferrari:
It’s all online at this point. SomeAmes I’ve sold in person but mostly people like to go
through my books on Amazon and on my website. A lot of the people that I’m markeAng to,
busy moms on the go, that’s their preferred method of shopping and that’s where I’ve been
doing most of my sales.
Marina Barayeva:
How do you ﬁnd moms? Probably moms are the people who like your books the most, and
because they buy for their kids.
Angela Ferrari:
At the beginning, a lot of friends my age were moms and what’s so cool about moms is they
love sharing things with their friends. If something’s really working for them, they’re giving
people and they like to share with others.
Even places where I wasn’t expecAng to market, like I go to a yoga and dance studio down
the street from my house, I’ve been able to network and connect with lots of parents that
way too.
Again, it’s through social media, it’s through all the online channels but as many in person
ways you can connect with people, that’s been the most rewarding way for me.
Marina Barayeva:
How did podcasAng help you with that? When you started your podcast, sharing your kids’
stories, how did it help you to market your business?
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Angela Ferrari:
The podcast has been a great way to market because I get to show rather than tell. I wanted
to tell the world, “Hey, I’m a children’s book author.” I like to tell stories, so what be+er way
than to tell stories on a podcast?
That’s been so much fun because it’s content based markeAng instead of just telling people,
“Oh, I write books.”
Marina Barayeva:
Where does your podcast go? They just listen on iTunes or you do something else with it?
Angela Ferrari:
The podcast is on all the major outlets, so it’s on iTunes, it’s on Google Play, SAtcher. I just
got accepted onto SpoAfy, iHeartRadio, and TuneIn. So pre+y much anywhere people listen
to podcasts, they can ﬁnd Story Spectacular.
Sorry, what was the other part of the quesAon?
Marina Barayeva:
Where does it go? Because I was checking your Instagram today, “Oh, I found you on
Instagram,” and I saw you post some li+le pieces of audio there. How does this work?
Angela Ferrari:
Yes, that was an Audiogram. I have a YouTube channel as well. AnyAme I can incorporate
visuals because I am an illustrator and that’s one of my favorite parts. I like doing visuals
because they’re fun to share on social media.
An Audiogram, you take an image or a short video and then you a+ach a snippet of your
podcast episode to it. That way people get to hear a li+le bit on social media, they get to
preview the show, and then they can click through and listen to the full episode.
I found that to be a really fun way to share the show with others.
Marina Barayeva:
So, Instagram, YouTube – two channels. What other channels do you use to market to
families with kids?
Angela Ferrari:
The YouTube channel has been really big.
I also just started a blog: I call it a bloggy. These are more for parents. It’s the story behind
the stories, so you get my perspecAve as an adult looking back where I talk about what was
it that really got me excited to tell this story. That has a picture and I also provide links to
other acAviAes based on the theme that week.
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That’s another great way to show up in Google searches because I get to tag with unique
keywords every blog post, and so I’ve been found that way too. Hashtags and keywords, you
never know who you’re going to ﬁnd by using the right ones for promoAng your show.
Marina Barayeva:
How do you select the content to post? For example, for podcasAng you share the stories.
For blogs, you said you write something behind the scenes. Where do you get the
inspiraAon?
Angela Ferrari:
The inspiraAon comes from all over. It’s usually whatever I’m excited about as an adult. I
think about how can I simplify this and turn it into a children’s story?
For example, this summer I was really into bats and learning about bats because they scared
me as a kid but now, the more I learned about them, the more I really appreciate them. I
think that’s true with so many things, that if you’re scared of something it just means you
have to learn a li+le more about them. I like geeng to incorporate that idea in stories.
I wrote a story around Halloween about bats and got to share it on Twi+er, Instagram, and I
found all these people that were passionate about bats were really excited about that story
too. Even if they weren’t parents or kids, people outside my target audience. That was such
a surprise that they were really excited about this story too.
Marina Barayeva:
(Laughter) that’s funny. You just read the stories and you share them everywhere. How do
parents react to that? How do they found you? If you want to market to them, go so
Angela Ferrari:
Yes. The Facebook group, I think I have the most direct responses and I have had people
directly email me.
I even had a li+le kid. His dad set him up on Facebook so he could record a message for me.
It was a kid from Australia that found the show and said that he wanted me to write a story
about a dinosaur that does yoga. He was even able to send in a special request for an
upcoming story.
Marina Barayeva:
That’s amazing. Did you send it to him?
Angela Ferrari:
Yes. I messaged him back and I have a story coming up for this kid in parAcular too.
Marina Barayeva:
There’s a lot of stuﬀ going on. How do you manage all of this?
Angela Ferrari:
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The biggest way that I found is having a really strict rouAne, especially when it’s just me
doing all this.
I wake up every morning and have breakfast and then I start with, I call it the worst ﬁrst,
usually the tech issues. The things that I’m not as excited about that I need to have a fresh
brain to solve these problems, I like to tackle these things in the morning.
Then I do a search, usually two hours of that kind of work, that’s usually when I’m doing my
social media posts in the morning as well.
Then I take a break. I like to get out and do something physical like yoga or dance class. It
helps refresh me, I get to take a break mentally from the work and interact with people, and
I usually come back feeling a lot more refreshed and inspired.
In the a^ernoon, I usually devote my Ame to the creaAve side of things: the storytelling, the
illustraAons. The things that are fun for me to do, that I enjoy that’s like the dessert at the
end of the day that I get to do.
Marina Barayeva:
That’s interesAng that you love your work and it sounds like it’s not work for you. It’s like
you’re always having fun, even if there’s hard work behind it. Some people do not believe in
that. What would you tell those people? Some people think if I have fun, or I enjoy my work,
I cannot get money out of that.
Angela Ferrari:
For me, I think playing it safe is actually a risk. I don’t think you have to choose between
being successful and being happy, especially nowadays with the access we have to
technology. You have so many things at your ﬁngerAps that you can really pursue your
passion, not only create content that you want but market it and promote it all yourself.
Marina Barayeva:
Wonderful. If you would put the steps, how to reach the audience, how to market to families
with kids into a few steps so our listeners could begin with and start markeAng to them,
what would you do? How would you do it? What would you do if you would start all over?
Angela Ferrari:
I think the biggest thing is planning. Right before you even start doing any kind of content,
you think about what you’re passionate about and you say, “What problem do I want to
solve and how can I give to an audience?” Because that’s how you’re going to grow an
audience, by ﬁrst giving to people, helping making the world a li+le easier by solving a
problem for them.
Then the next step would be creaAng valuable content. Because no ma+er how much you’re
markeAng or promoAng, if you’re content isn’t good, if it’s not that something that people
want, it’s not going to be successful. So really taking the Ame to put in the work and make
something that’s great that you’re really proud of. I mean, it doesn’t have to be perfect but
do it as best as you can. I think that’s step two.
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Step three, get out in person, meet people, and make connecAons. Even if you’re a li+le
nervous at ﬁrst, especially being the new kid in the space, it’s so important. It’s really
validaAng, moAvaAng and it’s going to help you succeed that much more.
Marina Barayeva:
Many people get confused with their audience. Our audience today is families with kids and
you market to them. If you would give them the direcAons, what would you suggest to them
how to ﬁnd this audience?
Angela Ferrari:
The ﬁrst thing I did for my process when I was creaAng content, I had a very speciﬁc kid in
mind. I have a mom that I’m really close friends with and she has a li+le two year old kid. He
became my avatar, the niche that I was speciﬁcally creaAng my content for. I thought every
Ame I was wriAng a story, “If he’s doing to like it, then a lot of other moms and kids are going
to like it too.”
When you’re creaAng content, really having that focus of keeping your very speciﬁc niche
audience in mind all the Ame. Don’t try to go to broad with it. That was a mistake that I’ve
made in a few stories that I’m deﬁnitely tailoring my content to ﬁt my speciﬁc audience
be+er now.
Again, ﬁnding those speciﬁc groups on social media too. Not just the private podcasAng
groups but I’ve found a lot of preschool groups on Facebook, other mom groups that are in
the local area where I live.
Instead of just blanket markeAng across social media, ﬁnding ways to add value to those
groups, becoming a member of those groups where you’re answering quesAons, not just self
promoAng, you’re giving back to that community. I think that’s a really great ﬁrst step to ﬁnd
your audience and also help tailor what problems you want to solve to make their lives a
li+le easier.
Marina Barayeva:
Angela, you’re amazing. We got the whole kids and family fun today in this show.
Tell us how can we connect with you? How can we ﬁnd more about you?
Angela Ferrari:
Storyspectacular.com is my website and it’s the one stop shop: you can ﬁnd the podcast,
books, you can watch videos, and even look at the blog to see stories behind the stories.
I’m also on Facebook at facebook.com/storyspectacular. I’m also on Twi+er and Instagram,
@storytacular.
I love hearing from people so please send me a note and I’ll be sure to get back to you.
Marina Barayeva:
FantasAc. Thank you so much and Merry Christmas Angela.
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Angela Ferrari:
Merry Christmas to you Marina. Thank you so much for having me on your show.
Marina Barayeva:
That’s all for today. Thank you for listening. For the show notes and the full transcript of the
episode please go to intnetworkplus.com.
And when you have a minute, please go to iTunes and rate and review so we can bring you
more amazing guest to talk about how you can market your business.
Announcer:
Thank you so much for joining us today. If you are new to the show be sure to subscribe. And
for more markeAng Aps go to the IntNetworkPlus.com where you’ll ﬁnd the answers on the
ho+est topics about how to grow your business. You were listening to MarkeAng for
CreaAves show. See you next Ame.
Resources from this interview:
•
•
•
•
•

Learn more about Angela Ferrari on storyspectacular.com
Check Audiogram for creaAng audio ﬁles for your Instagram
Learn more about business at Assets for ArAsts
Listen with kids to the stories on Angela’s Story Spectacular podcast
Follow Angela Ferrari on Twi+er, Facebook, Instagram
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